
Halfway through 2019, the global art market is still in a hot state and the art consumption market continues to 

heat up. Among them, the art fair is an important part of the art market trading system and a bridge connecting 

galleries, artworks and audiences. 

How to stand out in so many art fairs? 

It is a question worth considering. 

A good art fair can not only provide a platform for artistic exchanges and transactions for all actors participating in 

the art fair, but also become a city's art business card. How to play the art circle under the roots of the imperial 

city? The first Beijing Urban Art Expo in 2018 undoubtedly gave a perfect answer. This summer, AFIH2019 Beijing 

Urban Art Expo will be held on the fifth floor of the Peninsula Beijing from June 20 to 23. Compared with last year, 

the current AFIH streamline the scale while improving the quality, upholding the concept of "life, art", emphasizing 

professional artistry, based on a city's cultural heritage, artistic atmosphere and development process. Creating an 

experiential art exhibition that is closer to life and pulling art out of the circle. 

 

Accessible artworks, immersive "showroom" 

What do you get in a star hotel? 

Enjoy an afternoon tea, 

Have a SPA, 

Host a Party... 

now, 

You can hold a glass of sparkling wine and shuttle it through the comfortable porch. Every time you enter a room, 

you enter a wonderful art world. 

If you are tired, you can rest at any time while enjoying the exquisite desserts while talking to friends about art. 

 

The biggest difference between AFIH2019 and other traditional art fairs is the change of exhibition space. Unlike 

the traditional white cube exhibition site, the Hotel Art Fair is based on luxury hotel suites to carry out art 

exhibitions in the guest rooms of five-star hotels. High-end and exquisite hotel facilities isolate the hot and dry air 

in June and provide a comfortable and friendly exhibition environment for all participants. This way of exhibition 

can integrate works of art into the home environment and provide a demonstration for buyers. In the traditional 

open and cold setting of the art fair, the concept of space is vague to the audience, and the works of art are the 

cold raw materials on the white wall. And the hotel-type Art Fair will put art into daily life, the appreciation value 

and use value of art has been enlarged, buyers can visually and clearly imagine the scene of art decoration and 

decoration in their own homes. Due to the limitation of the hotel interior space and the orientation of the Hotel 

Art Fair for light collectors, exhibitors will give priority to small paintings and sculptures suitable for display in the 

living space when selecting works of art. Most of these works are moderately priced, decorative and fashionable, 

and suitable for family environment. Compared with precious and cold "art collection", it is more like luxury 

"enjoyable consumer goods". 

 



At AFIH, as long as you like, 

feel free to pay for your love at first sight. 

Hotel- style art fair is a win-win for both exhibitors and hotels. Compared with the traditional exhibition space, 

AFIH has a lower booth rent and the "fully furnished" exhibition experience. Exhibitors can hold the exhibition 

during the day and rest at night. There is no need to personally decorate the exhibition space "from scratch" in 

advance, which saves time and effort and is more cost-effective. 

For the hotel, holding art fair can not only highlight the artistic taste of the hotel, but also endow the business 

hotel with cultural value and create the image of "cultural space" and "art space". 

As the market tends to be diversified and the subjects of all parties are getting younger, AFIH insists on "affordable 

artworks of famous painters", which lowers the threshold of art appreciation and collection while keeping art 

artistic professionalism. Its light luxury positioning can attract more young groups. At the same time, AFIH not only 

introduces the works of well-known artists, but also selects the works of emerging young Asian artists, which 

provides an opportunity to some outstanding young artists who are limited by their popularity and have difficulty 

in gaining popularity. 

What is commendable is that in addition to building an art platform for sales and communication, AFIH has never 

forgotten its founding philosophy— 

"Make Art into Life", 

that is, to make art close to life and guide the public's most basic cognition and consumption of artworks. AFIH 

takes the initiative to break the boundary of art, extend friendly olive branch to the public, and let the voice of art 

circle over the city for a long time. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Preview: 

Room 506 

This year's participation at Art Basel in Hong Kong, PIFO Gallery was rated by Artsy as one of the ten best 

booths.  PIFO Gallery is focusing on the research and development of Chinese contemporary abstract art 

and are looking for possible artistic powers in dialogue and collision with European post-war art. 

Room 502 

MingDian Gallery, specializing in Russian oil painter's works, bringing the cold winds of Siberia into the hot Beijing 

in June. 

Room 522 

Bridge Gallery provides a bridge for understanding and communication between artists and collectors to promote 

the healthy and sustainable development of the art market. The art collection and management are very 

contemporary, academic and technical. 

Room 511 

ShiXiang Space, as a leading independent art promotion agency and collection institution in China, is an art center 

integrating contemporary art gallery and artwork collection as well as academic studies. 

Room 521 

The works of Bhutanese art brought by the TANSBAO BhutanArt Gallery explore different possibilities in 

contemporary art, heal the soul of the audience, and let the world see a different Buddha... 

 

AFIH takes art out of the white box by constantly exploring new, interesting and multicultural global and local art 

institutions and presenting the possibility of integrating art into the living environment with unique scenes taking 

the luxury five-star hotel as an exhibition unit, thus forming a unique platform for art institutions to communicate 

with collectors and art lovers. 

Whether you have ever purchased or collected artworks, you can enjoy the diversified viewing experience and 

high-quality service provided by AFIH. 

The 2019 AFIH, a hotel-style art fair, will work with the Peninsula Beijing to create a real high-end experience art 

enjoyment. 

Apart from experiencing the top-class life of celebrities, such as the afternoon tea of the Peninsula Beijing, "the 

source of afternoon tea in Beijing", and the CHEERS imported wine during the exhibition, we also offer surrounding 

food, guided tours and other activities. 

Adhering to the concept of "Make Art into Life", 

we sincerely invite you 

to come to the Peninsula Beijing this summer 

for a pure encounter with art. 


